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Excellent Visibility and Easy Access to  

Daily Traffic Counts in Excess of 35k+  

Vehicles.

New 10 Year NNN Lease Featuring 10%  

Rental Increases Every 5 Years throughout  

the Initial Term and Options.

Investment  
Highlights

Edison is a city in Middlesex

County, New Jersey. It falls into the

Tri-State Area, which is one of the

largest metropolitan areas in the

world. More than 100,000 residents

live within the township and it was

selected as one of America’s Best

Places to Live by CNN’s Money

Magazine. Economically, the city of

Edison has been thriving and has

been experiencing Job Growth at a

rate well above the national average.

It has numerous international,

corporate manufacturing facilities

including Frigidaire’s air-conditioner

plant, and Siemens.

Densely Populated Affluent Area: Features an  

Average Household Income of $120k+ within  

a 3-Mile Radius & Over 313k+ People Residing  

within a 5-Mile Radius.

$120k+  

HHI

313k+  

POPULATION

NNN

Near Several National Retailers such

as Target, Rite Aid, Dunkin Donuts,

McDonald’s and more - Less than a

Mile away from Menlo Park Mall, a

1.26+Million SF |Two-Level Super Regional  

Shopping Mall.

In Close Proximity to JFK Medical Center - A  

499-Bed Full Service Acute Care Hospital with  

more than 900 Affiliated Physicians.

Starbucks Relocated from a Previous  

Non-Drive-Thru Location Less

than a Quarter Mile Away - Strong  

Commitment to the Area - Brand New  

2018 Construction.



Offering  
Summary

VIEW IN BR O WSER

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are  

approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rightsreserved.

YE AR BUILT

2018

PRICE

$3,684,210

GR OS S LE AS ABLE AREA

2,000 SF

L O T SIZE

0.93 Acres +/-

C AP R ATE

4.75%

49 NJ-27

Edison, NJ 08817

20 23 C AP R ATE

5.23%

Regional DemographicsLease Summary

YEAR S   1               - 5 $175 ,000

YEAR S   6 - 10 $192, 500 10%

OPTION  1                       (5 YEAR S) $ 211,750 10%

OPTION  2     (5 YEAR S) $232,925 10%

OPTION  3     (5 YEAR S) $256,217 10%

OPTION  4   (5 YEAR S) $ 281,839 10%

LEASE TYPE NNN*

R OOF  &    S TRUC TURE LANDL ORD

INITIAL LEASE TERM 10 YEAR S

RENT COMMENCEMENT ES T. DE C . 20 18  

S T ORE OPENING D ATE

EXPIR A TION DATE ES T. DE C .  20 28

INCREASES 10%   EVER Y  5    YEAR S

OPTIONS F OUR , 5 -YEAR

*SEE LEASE ABS TR A C T P A GE

Rent Schedule

ANNUAL  

RENT

RENT

INCREASES

Regional Map

INCOME 1-MILE

2018 15 ,545 123,925 313 ,769

20 18 A VER AGE $114 ,267 $120 ,491 $109 ,233

POPUL ATION 1-MILE 3-MILES 5-MILES

5-MILES3-MILES



Lease  
Abstract Landlord obligations include: (a) the upkeep of the roof, roof membrane and

roof systems (gutters, downspouts and the like), foundation, exterior walls,

interior structural walls, and all structural components of the Building, and

(b) the maintenance and repair of all parking areas, sidewalks, landscaping and

drainage systems on the Property and all utility systems (including mechanical,

electrical, and HVAC systems) and plumbing systems which serve the Building

and/or the Property as a whole which are not the responsibility of Tenant.

Tenant to reimburse for Operating Expenses. “Operating Expenses”

shall mean the reasonable and necessary out-of-pocket costs and

expenses actually paid in any calendar year directly attributable to

maintaining, repairing, operating, managing, and providing services to

and for the Property without duplication, including the costs of utilities,

maintenance, and supplies and wages. The term “Exterior Area” shall

mean all portions of the Property outside the Building, including the

drive-through, landscaped areas, parking lots, outdoor seating areas, and

sidewalks.

L ANDL ORD OBLIG A TIONS

GUARA N TO R STARBUCK SCORPORATION

I N SURA N CE TE N A N T REI M BURS E S .

FI N A N CIALS N O  T RE Q U IRE  D T O REP O RT

TAXES TE N A N T REI M BURS E S .

UTILIT Y BILLS

Tenant pays utilities directly.

TERMIN A TION OPTION

None.

BEER  & W I N E

Tenant has option to serve beer and wine at this location.

Tenant shall keep the interior of the Building in good order and repair,

including maintaining all plumbing, HVAC, electrical and lighting facilities

(including, without limitation, all light fixtures, bulbs and ballasts),

utility meters, pipes and conduits and equipment within the Building and

exclusively serving the Building, and the interior non-structural walls and

interior portions of exterior walls, ceilings, floor surfaces, store front,

doors, and plate glass of the Building. At Tenant’s election, in lieu of

Landlord maintaining the Exterior Area and Tenant paying Operating

Expenses to Landlord, Tenant may elect to maintain the Exterior Area, in

which event Tenant shall keep the Exterior Area in clean, broom swept

condition and shall perform routine maintenance of the Exterior Area, but

in no event shall Tenant be required to perform any capital repairs to the

Exterior Area. Tenant shall promptly replace any broken glass with glass

of comparable kind, size and quality.

Tenant reimburses Landlord for Operating Expenses (excluding

capital expenditures). There is a 5% annual CAM cap for excluding

ice and snow removal costs, utilities, and trash removal. Tenant to

pay 10%admin fee based on the Operating Expenses.

TEN ANT OBLIG ATIONS



This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are  

approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rightsreserved.

Total Revenue as of Q1 2018. S&P Credit Rating: A-

$23B

Ranked # 131

HEADQUARTER S

Seattle, WA

L OCA TIONS

28,000+

D A TE FOUNDED

1971

NYSE

SBUX

Starbucks Corporation is the premier purveyor of the finest coffee in the

world. It purchases and roasts high-quality whole bean coffees along with

fresh, rich-brewed coffees, Italian-style espresso beverages, cold blended

beverages, a variety of complementary food items, a selection of premium

teas, and beverage-related accessories and equipment, primarily through

its Company-operated retail stores. Starbucks is committed to selling

only the finest whole bean coffees and coffee beverages. They purchase

green coffee beans from coffee-producing regions around the world and

custom roasts them to its exacting standards for its many blends and

single origin coffees.

Tenant  
Summary

TEN ANT

Starbucks Corporation

starbucks.com

Starbucks Corporation is the  
Leading Roaster, Retailer, and
Marketer of Specialty Coffee in  
the World.

https://www.starbucks.com/


499 Beds | 900+ Physicians

Metuchen High School
650+ Students

Former  
Location



New York

Manhattan

Newark

Brooklin

Queens



Thank You

Confidentiality &Disclaimer
THE INF O R M A T I ON C ONT A I N E D IN THE F OLL O W I N G M A R K E T I N G BR O C H U R E IS PR O P R I ET AR Y AND S TR IC TL Y C O N F I D E N T I AL.

IT IS I N T E N D E D T O BE R E V I E W E D ONLY B Y THE P AR T Y RE C E I V I N G IT FR OM M AR CUS & M I L L I C H AP AND S H O U L D NO T BE M ADE A V

AIL ABLE T O ANY O THER PER S O N OR EN T I T Y W I T H O U T THE WR I T TEN C O N S E N T OF M AR CUS & M I L L I C H AP . TH I S M AR KET I N G BR

O C H U R E H AS BEEN PREP ARED T O PR O V I DE S U M M AR Y, U N V E R I F I E D INF O R M A T I O N T O PR O S P E C TIVE PUR CH ASER S ,AND T O ES T

A B L I S H ONLY A P R E L I M I N AR Y LEVEL OF I N T E R E S T IN THE SUB JE C T PR OPER T Y. THE INF ORM A T I ON C ONT A I N ED H ERE I N IS NO T

S U B S T I T UTE F OR A TH OR O U G H DUE D I L I G E N C E I N V ES TIG A T I ON . M AR CUS & M I L L I C H AP H AS NO T M ADE ANY I N V ES TI - G A T I ON ,

AN D M AKES NO W ARR ANT Y OR R E P R E S E N T A T I ON , WI TH RESPE C T T O THE INC O M E OR E X P E N S E S F OR THE SUB JE C T PR OPER T Y,

THE FUTURE PR O TE C TED FIN AN C I AL PERF O R M AN CE OF THE PR OPER T Y, THE S I Z E AN D SQ U ARE F OO T A GE OF THE PR OPER T Y

AN D I M P R O V E M E N T S , THE P R E S E N C E OR A B S E N C E OF C ONT A M I N A T ING SUBS T A N C E S , PCB’S OR A S B E S T OS , THE C O M P L I ANCE

W I T H S T A TE AN D FEDER AL RE GUL A T I O N S , THE PHY S I C AL C O N D I T I O N OF THE I MPR O V E M E N T S THERE ON , OR THE FIN ANCI AL C

O N D I T I O N OR B U S I N E S S PR O S P E C T I V E S OF ANY TEN ANT, OR ANY TEN ANT’ S PL AN S OR I N T E N T I O N S T O C O N T I N - UE ITS OC CUP

AN CY OF THE SUB JE C T PR OPER T Y. THE INF O RM A T I ON C ON T A I N E D IN TH I S M A R K E T I N G BR O C H U R E H AS BEEN OB T A I N ED FR

O M S O U R CES WE B E L I E V E REL I ABLE.

BU YER AN D BU YER’S T AX, FIN AN C I AL, LE G AL, A N D C O N S TR UC T I O N AD V I S O R S S H O U L D C O N D U C T A C AREFUL, I N D E P E N D E N T

I N V E S TIG A T I O N OF ANY NET LE A S ED PR OPER T Y T O D E T E R M I N E T O Y OUR S A T I SF A C T I O N W I T H THE SU I T AB I L I T Y OF THE PR

OPER T Y F OR Y OUR N E E D S . L IKE ALL RE AL ES T A TE I N V E S T M E N T S , TH I S I N V E S T M E N T C A R R I E S S I G N I F I C ANT R ISK S . BU YER AND

BU YER’S LE G AL A N D FIN AN C I AL AD V I S O R S M U S T RE Q U E S T AND C AREFULL Y REV I EW ALL LE G AL AND FIN ANCI AL DOC - U M E N T S

REL A TED T O THE PR OPER T Y AN D TEN ANT. W H I L E THE TEN ANT’ S P AS T PERF O R M AN CE A T TH I S OR O THER L OC A - T I O N S IS AN

I M P O R T ANT C O N S I D E R A T I O N , IT IS NO T A GU AR AN TEE OF FUTURE SUC CES S . S I M I L ARL Y, THE LE ASE R A TE F OR S O M E PR OPER

T I ES , I N CL U D I N G N EWLY - C O N S TR UC TED F A C I L I T I E S OR NEWLY - A C Q U I R E D L OC A T I O N S , M A Y BE SET B ASED ON A TEN ANT’S PR

O JE C TED S ALES W I T H LIT TLE OR NO RE C ORD OF A C TU AL PERF O R M ANCE, OR C O M P AR ABLE R E N T S F OR THE ARE A. R E T U R N S

ARE NO T GU AR A N T E E D ;THE TEN ANT AN D ANY GU AR ANT OR S M A Y F AIL T O P A Y THE LE ASE RENT OR PR OPER - T Y T AXES ,OR M A Y F

AIL T O C OMPLY W I T H O THER M A TER I AL T E R M S OF THE LE ASE; C A SH FL O W M A Y BE I N TE RR U P TED IN P AR T OR IN W H O L E DUE T O

M ARKET, E C O N O M I C , E N V I R O N M E N T AL OR O THER C O N D I T I O N S . RE G A R DLES S OF TEN ANT HIS T OR Y AND LE ASE GU AR AN TEES ,

BU YER IS R E S P O N S I B L E F OR C O N D U C T I N G H I S / HER O WN I N V ES TIG A T I ON OF ALL M A T TER S AFFE C T ING THE I N T R I N S I C V AL UE

OF THE PR OPER T Y AN D THE V AL UE OF ANY L O N G - T E RM LE ASE, I N CL U D I N G THE L I K E L I H O O D OF L O - C A T ING A REPL A C E M E N T

TEN ANT IF THE C U R R E N T TEN ANT S H O U L D DEF A ULT OR AB A N D O N THE PR OPER T Y, AND THE LE ASE T E R M S TH A T BU YER M A Y BE

ABLE T O NE GO TI A TE W I T H A PO TEN T I AL REPL A C E M E N T TEN ANT C O N S I D E R I N G THE L OC A T I ON OF THE PR OPER T Y, AN D BU

YER’S LE G AL AB I L I T Y T O M AKE ALTERN A TE USE OF THE PR OPER T Y.

B Y A C C E P T I N G TH I S M A R K E T I N G BR O C H U R E Y OU A GREE T O RELE ASE M AR CUS & M I L L I C H AP RE AL ES T A TE I N V ES T M E N T SER -

V I CE S AN D H O L D IT H A R M L E S S FR OM ANY K I N D OF CL AIM, C OS T, EX P E N S E , OR LI AB I L I T Y A R I S I N G OUT OF Y OUR I N V E S TIG A -

T I O N AN D /OR PUR CH ASE OF TH I S NET LE A S E D PR OPER T Y.

Non-Endorsement Notice
M AR CUS & M I L L I C H AP IS NO T AFF IL I A TED WI TH , S P O N S O R E D B Y, OR E N D O R SED B Y ANY C O M M E R CI AL TEN ANT OR LES SEE

I D E N T I F I E D IN TH I S M A R K E T I N G P A CK A GE. THE P R E S E N C E OF ANY C ORPOR A T ION ’ S L OGO OR N AME IS NO T I N T E N D E D T O I N D I C

A TE OR I MPLY AFF IL I A T I O N WI TH , OR S P O N S O R SH I P OR E N D O R S E M E N T B Y, S A ID C ORPOR A T I ON OF M AR CUS AND MIL - L ICH AP

, ITS AFF IL I A TES OR S U B S I D I A R I E S , OR ANY A GEN T , PR O D U C T, SER V ICE, OR C O M M E R CI AL LIS T ING OF M AR CUS & M I L L I C H AP ,

AN D IS SOLELY I N CL UD ED F OR THE P U R P O S E OF PR O V I D I N G TEN ANT LES SEE INF O R M A T I O N A BOUT LIS T ING T O PR OSPE C TIVE

CUS T O M E R S .

Activity ID Z0091134


